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What is Social Media? 

 Any tool or service that uses the internet to facilitate 
conversations.  

 

 People using technologies to get the things they need 
from each other, rather than from traditional institutions 
like corporations. 

 

 Tools and techniques that facilitate participatory 
communication, whereby the user can move back and 
forth easily between audience and author.  

 





Top Five Reasons You Should Care 

about Social Media 

1) The missionaries and organizations you support are 
using it (not to mention the average church goer). 

2) You can find and interact with other “mission minded” 
people. 

3) Has the potential to increase mission awareness, 
interaction, and involvement at your church. 

4) A key part of how the next generation interacts with 
people, organizations, and causes. If we want to 
mobilize the next generation, social media will be a part 
of the process. 

5) It is here whether you like it or not! 

 



Applications of New Media in Missions 

 Sending 
 Prayer Support 

 Financial Support 

 Relational/Emotional Support 

 

 Going (Long-term and Short-term) 
 Guidance  

 Training 

 Support Raising 

 As a means of ministry  

 Communication with senders 

 Facilitation of on field relationships 

 







Applications of New Media in Missions 

 Welcoming 
 Connecting with neighbors / students 

 Promoting events 

 Ongoing connection 

 

 Mobilizing 
 Growing mission vision 

 Recruiting 

 Networking (keeping mission vision alive) 

 

 



New Media and Mission Teams 

 Include missions content in your own status updates 

(world events, missionary news, mission resources). 

 Find and friend the missionaries you support. 

 Use new media as a tool to facilitate conversation 

between meetings. 

 Get “admin” status on the church Facebook page or 

group so you can post. 

 Use new media to promote church mission events or 

Perspectives classes. 

 Encourage its use on short-term mission trips. 

 



New Media and STMs  

 Recruiting:  

 To see good results you need to work a long term plan. 

 Best potential comes during or after a mission trip. 
 

 Support Raising:  

 Success varies. 

 Best for college age and above. 
 

 Training: 

 Use new media in the training. Have required reading and online 

interaction. 

 Teach goers how to effectively use social media on their trip to 

mobilize and raise mission vision. 



New Media and STMs 

 On Field:  

 The most natural time for making use of social media. 

 Schedule time at an internet café for team members to post 

photos, videos, news, stories, and prayer requests. 
 

 After the Trip: 

 Encourage participants post photos, tell their story, and process 

what they experienced. 

 Create a Facebook group to facilitate post-field debriefing. 

 Keep track of people via Facebook lists. 

 

 



Final Thoughts 

 Caution should be exercised with Social Media and 

missionaries in closed countries. 

 Educate short-termers about “friending” someone they 

met on their short-term trip. 

 When you post ask yourself: Is this something people 

will want to share or interact on? How do I word it in a 

way that encourages that? 

 “Viral” social media is not likely in the missions context. 

 New media is an amazing tool for interaction on 

missions! 
 

 
















